2025 Global Satellite Industry Revenues

The Satellite Industry in Context

(2025 revenues worldwide in billions of U.S. dollars)
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* 6.1 billion GNSS satellite-enabled smartphones, other

 Broadband installations on the rise
TV viewership changing from traditional models

+ Initial deployment of sat to cell services, leverages

 More new commercial remote sensing choices
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Commercial
Satcom

* Excludes spacecraft other than satellites
(e.g., crew and cargo vehicles) and satellites
not procured commercially (satellites produced
in-house by a government agency).

Satellites Launched by
Mission Type

END USERS
Changing industry dynamics

* Increasing productivity
* Increasing affordability
New capabilities

Greater resiliency
Economic growth

and non-profits
All sectors of the economy
Global

provide increased end user benefits

Space sustainability concepts

Consumer, industry, government,
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Revenues:
$500M

~$140M

Revenues:
$12.4B

Non-U.S.

~$350M

296

Commercially-
procured
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Includes mission life extension, satellite
servicing, manufacturing and assembly, active
debris removal, space situational awareness,
and moving satellites.

* 296 commercially procured launches from
325 total orbital.

Commercial Launch
Revenues by Region

Space Sustainability
Revenue by Region

Changing Industry Dynamics: Increasing Affordability and Productivity, New Capabilities

GROUND EQUIPMENT

« Growing on-the-move connectivity

SATELLITE MANUFACTURING

 Government demand signals

* Higher production rates, more offerings
* Increasingly capable satellites, new architectures

LAUNCH

* Increased launch activity

* More launch vehicles, more
launch opportunities
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New satellite activities contributing
to in-orbit sustainability

Debris removal SSA
Moving satellites Servicing
Life extension In-orbit assembly



